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Abstract

Digital marketing through social media, especially Instagram, has experienced rapid development in
recent years. This study aims to analyze how digital marketing strategies can increase consumer
engagement and expand market reach. Key elements in digital marketing, such as engaging visual
content, influencer marketing, and paid advertising, are critical factors in the success of marketing
campaigns on social media. The research method used is a qualitative approach with a descriptive
analysis of digital marketing strategies implemented through social media, especially Instagram. The
results show that companies that make optimal use of social media can increase interaction with
customers, strengthen brand identity, and increase sales conversions. In addition, innovations in content
creation and the use of technologies such as artificial intelligence and data analysis also support the
effectiveness of digital marketing. Therefore, investing in digital marketing is a very important step for
companies that want to stay ahead of the digital age.
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1. Introduction

In the rapidly evolving digital age, marketing through social media has become one of the key
strategies used by companies to reach a wider audience. Changing consumer behavior, which is
increasingly reliant on technology and social media, has prompted businesses to adopt more
innovative and interactive marketing strategies. Instagram, as one of the most popular social
media platforms, offers a wide range of features that allow companies to build brands, increase


https://journal.lifescifi.com/index.php/ebh/

Farhan Alfreldo

interactions with customers, and increase sales of products or services. The study highlights
various key elements in digital marketing through social media, including visual content and
creativity, influencer marketing, and paid advertising, which are increasingly being used by
companies in their efforts to capture consumer attention and increase audience engagement
(Muliatie et al., 2024).

Digital marketing through social media has undergone a significant transformation in recent
years. In the increasingly growing digital era, companies and businesses from various sectors
have adapted to more dynamic and interactive marketing strategies, one of which is utilizing
social media platforms such as Instagram. Social media is not only a means of communication
but also a key tool for building brands, improving consumer interaction, and increasing sales of
products or services. Marketing through social media, particularly Instagram, has grown rapidly
as a key strategy for companies to reach their audiences (Astuti & Ilhan, 2025). With the
increasing number of active users on this platform, companies have a great opportunity to reach
their target market more effectively. Digital marketing on social media focuses on several
important elements that play a major role in its success. One of the key elements in digital
marketing through social media is visual content and creativity. Social media relies heavily on
engaging visual content to grab the audience's attention. In this case, high-quality photos and
videos play a very important role. Creative and engaging content can increase user engagement
and encourage them to share, comment, or even buy the products offered. Therefore, companies
must ensure that the content they share has a strong visual appeal and is able to convey the brand's
message clearly (Husha & Mala, 2024).

The importance of visual content in digital marketing is also evident from the increasing trend
of using short videos. With features like Instagram Reels and Stories, companies have the
opportunity to interact with their audience more spontaneously and directly (Nugraha et al.,
2024). These short videos are often used to provide product information, offer promotions, or
even share more personal brand stories. By harnessing creativity in content creation, businesses
can build stronger relationships with their audiences. In addition to visual content, digital
marketing strategies also include influencer marketing. Influencers are individuals with a large
following that influence consumer behavior on social media. Using influencers as part of a
marketing strategy has proven to be very effective in expanding market reach. Consumers tend
to trust recommendations from someone they consider a role model to be more trustworthy than
traditional advertising. Therefore, many brands collaborate with influencers to promote their
products or services. When choosing an influencer, companies should ensure that they work with
individuals who are relevant to the industry or product being offered. For example, cosmetics
brands will be more effective in partnering with beauty influencers than tech influencers.
Influencer credibility and high engagement are also important factors in determining the success
of a marketing campaign. Influencers with high engagement tend to have a closer relationship
with their audience, making the message conveyed more impactful (Sunarso & Mustafa, 2023).

In addition to visual content and influencer marketing, another important element of digital
marketing through social media is paid advertising. Instagram and other social media platforms
offer advertising features that allow for more precise audience targeting. Using data collected
from user activity, companies can determine who will see their ads based on factors such as
location, age, interests, and online habits (Chan et al., 2023). This allows companies to optimize
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their marketing strategies and increase the effectiveness of their campaigns. Paid ads on social
media come in a variety of formats, including image ads, video ads, carousel ads, and ads that
appear in Stories. With this flexibility, companies can customize their ad formats to suit the
preferences of their target audience. Additionally, features like retargeting allow companies to
show ads to users who have previously interacted with their brand, increasing the likelihood of
conversions. The success of digital marketing through social media also depends on continuous
analysis and monitoring. Companies should regularly analyze the performance of their campaigns
to determine if the strategies implemented have delivered the expected results. By utilizing the
analytics tools provided by social media platforms, companies can measure various metrics such
as engagement rates, impressions, clicks, and conversions. This data is invaluable in evaluating
the effectiveness of campaigns and adjusting strategies if needed.

Audience interaction is also an important factor in digital marketing. The company must
actively communicate with its followers through comments, direct messages, and other
interactive features (Vinerean, 2027). By building closer relationships with their audiences,
companies can increase customer loyalty and strengthen their brand image. Positive interactions
with customers can also increase trust in the brand and encourage more people to try out the
products or services offered. Digital marketing trends continue to evolve in response to changing
consumer behavior and technological advances (Ajiva et al., 2024). Therefore, companies must
always be ready to adapt and try new strategies to stay relevant in a competitive market. For
example, the use of artificial intelligence (Al) in digital marketing is on the rise, allowing
companies to automate various aspects of their campaigns and provide users with a more
personalized experience. Digital marketing through social media has brought significant changes
in the way companies interact with their customers. By focusing on engaging visual content,
leveraging influencers, leveraging paid advertising, and conducting in-depth data analysis,
companies can create more effective and efficient marketing strategies. This transformation not
only benefits businesses in terms of increased sales but also helps in building a stronger and more
sustainable brand in the digital age (Charles Gibson, 2018).

Digital marketing through social media has undergone a significant transformation in recent
years. In the increasingly growing digital era, companies and businesses from various sectors
have adapted to more dynamic and interactive marketing strategies, one of which is utilizing
social media platforms such as Instagram. Social media is not only a means of communication
but also a key tool for building brands, improving consumer interaction, and increasing sales of
products or services. Lailia & Dwiridotjahjono (2023) explain that marketing through social
media, especially Instagram, is growing rapidly as the main strategy for companies to reach their
audiences. With the increasing number of active users on this platform, companies have a great
opportunity to reach their target market more effectively. Digital marketing on social media
focuses on several important elements that play a major role in its success. One of the key
elements in digital marketing through social media is visual content and creativity. Social media
relies heavily on engaging visual content to grab the audience's attention. In this case, high-quality
photos and videos play a very important role. Creative and engaging content can increase user
engagement and encourage them to share, comment, or even buy the products offered. Therefore,
companies must ensure that the content they share has a strong visual appeal and is able to convey
the brand's message clearly (Akbar 2024).
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The aim of this study is to analyze the transformation of digital marketing through social
media, particularly Instagram, and to understand how key elements in digital marketing strategies
can help companies reach a wider audience and increase consumer engagement. The study also
aims to identify the role of visual content and creativity in attracting social media users, explore
the effectiveness of influencer marketing in building trust and expanding market reach, and
evaluate the impact of paid advertising on increased conversions and brand awareness. By
examining various aspects of digital marketing, this research is expected to provide deeper
insights for companies in designing more effective and efficient marketing strategies in the digital
era. The research method uses a qualitative approach with a descriptive analysis of digital
marketing strategies applied through social media, especially Instagram. The data was obtained
through a literature study from various credible sources as well as an analysis of digital marketing
trends that have emerged in recent years.

2. Results and Discussion

2.1 The Role of Visual Content in Digital Marketing

Digital marketing through social media has undergone a major transformation in recent years.
In the rapidly growing digital era, companies and businesses from various sectors have adapted
to more dynamic and interactive marketing strategies, one of which is by utilizing social media
platforms such as Instagram (Ajiva et al., 2024). Social media is not only a means of
communication but also a key tool for building a brand, increasing consumer engagement, and
increasing sales of products or services. Lailia & Dwiridotjahjono (2023) explain that marketing
through social media, especially Instagram, has grown rapidly as a key strategy for companies to
reach their audiences. With the increasing number of active users on this platform, companies
have a great opportunity to reach their target market more effectively.

Digital marketing on social media focuses on a few key elements that play a crucial role in its
success. One of the important elements of digital marketing through social media is visual content
and creativity (Akbar, 2024). Social media relies heavily on engaging visual content to grab the
audience’s attention. In this case, high-quality photos and videos play a very important role.
Creative and engaging content can increase user engagement and encourage them to share,
comment, or even buy the products offered. Therefore, companies must ensure that the content
they share has a strong visual appeal and is able to convey the brand's message clearly (Husna &
Mala, 2024).

The importance of visual content in digital marketing is also evident from the ever-growing
trend of using short videos. With the presence of features such as Instagram Reels and Stories,
companies have the opportunity to interact with their audience in a more spontaneous and direct
way. These short videos are often used to provide product information, offer promotions, or even
share more personal brand stories. By harnessing creativity in content creation, businesses can
build stronger relationships with their audiences (Nugraha et al., 2024).

2.2 Influencer Marketing and Paid Advertising Strategies

In addition to visual content, digital marketing strategies also include influencer marketing.
Influencers are individuals with many followers who have an impact on consumer behavior on
social media (Umami & Darma, 2021). The use of influencers as part of marketing strategies has
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proven to be very effective in expanding market reach. Consumers tend to trust recommendations
from someone they consider a role model to be more trustworthy than traditional advertising.
Therefore, many brands collaborate with influencers to promote their products or services (Kujur
& Singh, 2021). When choosing an influencer, companies should ensure that they work with
individuals who are relevant to the industry or product being offered. For example, cosmetics
brands will be more effective in partnering with beauty influencers than tech influencers. The
credibility and high engagement of an influencer is also an important factor in determining the
success of a marketing campaign. Influencers with high engagement tend to have a closer
relationship with their audience, making the message conveyed more impactful.

In addition to visual content and influencer marketing, another equally important element of
digital marketing through social media is paid advertising. Instagram and other social media
platforms offer advertising features that allow for more precise audience targeting (Husha &
Mala, 2024). By leveraging data collected from user activity, companies can determine who will
see their ads based on factors such as location, age, interests, and online behavior. This allows
companies to optimize their marketing strategies and increase the effectiveness of their
campaigns. Paid ads on social media come in a variety of formats, including image ads, video
ads, carousel ads, and ads that appear in Stories. With this flexibility, companies can customize
their ad formats to suit the preferences of their target audience. Additionally, features such as
retargeting allow companies to show ads to users who have previously interacted with their brand,
increasing the likelihood of conversions (Sunarso & Mustafa, 2023).

The success of digital marketing through social media also depends on continuous analysis
and monitoring. Companies should regularly analyze the performance of their campaigns to
determine if the strategies implemented have produced the expected results (Charles Gibson,
2018). By utilizing the analytics tools provided by social media platforms, companies can
measure various metrics such as engagement rates, views, clicks, and conversions. This data is
invaluable for evaluating the effectiveness of campaigns and adjusting strategies if necessary. In
addition, interaction with the audience is also an important factor in digital marketing. Companies
should actively communicate with their followers through comments, direct messages, and other
interactive features. By building closer relationships with their audiences, companies can increase
customer loyalty and strengthen their brand image. Positive interactions with customers can also
increase trust in the brand and encourage more people to try out the products or services offered.

Digital marketing trends continue to evolve along with changing consumer behavior and
technological advancements. Therefore, companies must always be ready to adapt and
experiment with new strategies to remain relevant in a competitive market. For example, the use
of artificial intelligence (Al) in digital marketing is increasing, allowing companies to automate
various aspects of their campaigns and provide a more personalized experience for users (Sunarso
& Mustafa, 2023). Digital marketing through social media has brought significant changes to the
way companies interact with their customers. By focusing on engaging visual content, leveraging
influencers, leveraging paid advertising, and conducting in-depth data analysis, companies can
create more effective and efficient marketing strategies. This transformation not only benefits
businesses in terms of increased sales but also helps in building a stronger and more sustainable
brand in the digital age.
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3. Conclusion

Digital marketing through social media has undergone a significant transformation in recent
years. In the ever-evolving digital era, companies and businesses from various sectors have
adapted to more dynamic and interactive marketing strategies, one of which is utilizing social
media platforms such as Instagram. Social media is not only a means of communication but also
a key tool for building brands, improving consumer interaction, and increasing sales of products
or services. Marketing through social media, especially Instagram, has grown rapidly as a key
strategy for companies to reach their audiences. With the increasing number of active users on
this platform, companies have a great opportunity to reach their target market more effectively.
Digital marketing on social media focuses on a few key elements that play a crucial role in its
success. One of the important elements of digital marketing through social media is visual content
and creativity. Social media relies heavily on engaging visual content to grab the audience's
attention. In this case, high-quality photos and videos play an important role. Creative and
engaging content can increase user engagement and encourage them to share, comment on, or
even buy the products offered. Therefore, companies must ensure that the content they share has
a strong visual appeal and effectively conveys the brand's message.

The importance of visual content in digital marketing is also evident by the increasing trend
of using short videos. With features like Instagram Reels and Stories, companies have the
opportunity to interact with their audience in a more spontaneous and direct way. These short
videos are often used to provide product information, offer promotions, or even share more
personal brand stories. By harnessing creativity in content creation, businesses can build stronger
relationships with their audiences. In addition to visual content, digital marketing strategies also
include influencer marketing. Influencers are individuals with a large following that influence
consumer behavior on social media. The use of influencers as part of marketing strategies has
proven to be very effective in expanding market reach. Consumers tend to trust recommendations
from someone they consider a role model to be more trustworthy than traditional advertising.
Therefore, many brands collaborate with influencers to promote their products or services. When
choosing an influencer, companies should ensure that they work with individuals who are relevant
to the industry or product being offered. For example, cosmetics brands will be more effective at
collaborating with beauty influencers than tech influencers. Influencer credibility and high
engagement are also important factors in determining the success of a marketing campaign.
Influencers with high engagement tend to have a closer relationship with their audience, making
the message conveyed more impactful.

In addition to visual content and influencer marketing, another equally important element in
digital marketing through social media is paid advertising. Instagram and other social media
platforms offer advertising features that allow for more precise audience targeting. Using data
collected from user activity, companies can determine who will see their ads based on factors
such as location, age, interests, and online habits. This allows companies to optimize their
marketing strategies and increase campaign effectiveness. Paid ads on social media come in a
variety of formats, including image ads, video ads, carousel ads, and ads that appear in Stories.
With this flexibility, companies can customize their ad formats to suit the preferences of their
target audience. Additionally, features like retargeting allow companies to show ads to users who
have previously interacted with their brand, increasing the likelihood of conversions. The success
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of digital marketing through social media also depends on continuous analysis and monitoring.
Companies should regularly analyze the performance of their campaigns to determine if the
strategies implemented have delivered the expected results. By utilizing the analytics tools
provided by social media platforms, companies can measure various metrics such as engagement
rates, impressions, clicks, and conversions. This data is invaluable in evaluating the effectiveness
of campaigns and adjusting strategies if needed. Additionally, audience interaction is an
important factor in digital marketing. The company should actively communicate with its
followers through comments, direct messages, and other interactive features. By building closer
relationships with their audiences, companies can increase customer loyalty and strengthen their
brand image. Positive interactions with customers can also increase trust in the brand and
encourage more people to try out the products or services offered. Digital marketing trends
continue to evolve in response to changing consumer behavior and technological advancements.
Therefore, companies must always be ready to adapt and try new strategies to stay relevant in a
competitive market. For example, the use of artificial intelligence (Al) in digital marketing is on
the rise, allowing companies to automate various aspects of their campaigns and provide users
with a more personalized experience. Digital marketing through social media has brought
significant changes in the way companies interact with their customers. By focusing on engaging
visual content, leveraging influencers, leveraging paid advertising, and conducting in-depth data
analysis, companies can create more effective and efficient marketing strategies. This
transformation not only benefits businesses in terms of increased sales but also helps in building
a stronger and more sustainable brand in the digital age.
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